Living Well Month Survey

g State

NEAFCS County

Area/District

What We Did for Extension Living Well Month
March 1-31, (year)

Mark your responses in this
column:

1. Used the Living Well logo and/or slogan on my email signature:

(Raising kids, eating right, spending smart, living well) Yes No
2. Had Family and Consumer Sciences program(s) (FCS) during How many programs?
Extension Living Well Month.(such as family life, nutrition, health,
EFNEP, financial or consumer-related programs)
3. Invited a Congressman or Legislator to attend one of our FCS Yes No

programs during Living Well Month.
Did any attend? Describe.

4.Used the Extension Living Well Month Proclamation (Such as by
the Mayor or County Board President or County Commissioner)

From a city official?
or a county official?

5. Used Living Well promotional materials from the website:

Materials Used Include: (check the ones used)
_____Living Well PowerPoint slides
____Living Well Logos
____Living Well Slogan

(Raising kids, eating right, spending smart, living well)

__ Living Well Bookmarks ................ccooviiiiiiin.
_ Living Well News Releases ............c..coceeeiinnn..

How many bookmarks?
To how many media sources?

6. Promote Living Well Month on County Extension website,
Extension flyers, publications,
news releases, agendas, in my email signature,

other:

7. Was there a TV or radio program or interview about Extension
Living Well Month?

How many radio programs?
How many TV programs?

8. Was a FCS Program Fact Sheet prepared for distribution to
stakeholders or local elected officials?

Yes No

9. Any original efforts to showcase Living Well Month? Please
describe.

Return completed survey to: Affiliate Public Affairs VP or
Chair or Affiliate President to summarize and send to the
NEAFCS VP for Public Affairs by June 1. Thank you!

Submitted by:
Email:

Revised by NEAFCS Public Affairs Advocacy Subcommittee members and Glenda Hyde, NEAFCS Vice President for Public Affairs, 12/15/2016.
NEAFCS is an equal opportunity/affirmative action association. NEAFCS values and seeks a diverse membership. There
shall be no barriers to full participation in this organization on the basis of race, color, gender, age, religion, national origin,
disability, veteran status, or sexual orientation. Membership is not by invitation. (Strategic Plan 1993-97)




